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TORONTO, ON, CANADA - Snipp Interactive Inc. ("Snipp" or the “Company”) (TSX-V: SPN;
OTCPK: SNIPF), a global provider of digital marketing promotions, rebates and loyalty solutions, is
pleased to announce its financial results for Q4 2018 and the year ended December 31, 2018 (“Fiscal
2018”). All results are reported under International Financial Reporting Standards ("IFRS") and in US
dollars. A copy of the complete audited financial statements and management's discussion and analysis
are available on SEDAR (www.sedar.com).
Q4 2018 and Fiscal 2018 Highlights
(Refer to Non-GAAP Measures, Gross Margin, EBITDA and Bookings Backlog discussion below)
• EBITDA in Q4 2018 improved by 143% compared to Q4 2017, an EBITDA improvement of
$312,245. Q4 2018 EBITDA was positive $0.09MM vs Q4 2017 EBITDA loss of $0.22MM.
• EBITDA in Fiscal 2018 improved by 58% compared to Fiscal 2017, an EBITDA improvement of
$1,123,421. Fiscal 2018 EBITDA loss was $0.80M vs Fiscal 2017 EBITDA loss of $1.92MM.
• The Company was EBITDA positive for the second half of Fiscal 2018 in both Q3 2018 and Q4
2018, recognizing EBITDA of $345,329 over the last six months of fiscal 2018.
• The Company achieved its largest quarter of sales bookings in company history with sales bookings
of $4.4MM in Q4 2018, an improvement of 11% compared to Q4 2017 sales bookings of $4.07MM.
• The Company exceeded $15MM in annual sales bookings for the first time ever and set a new record
for number of programs sold at over 320. In addition, 2018 also marked the Company’s foray into
several new market segments including equine feeds, hospitality, firearms and malls. Sales bookings
for the year ended December 31, 2018 of $15.5MM, improved by 25% compared to the year ended
December 31, 2017 of $12.4MM.
• The Company generated positive cash flows from Operating Activities during Q4 2018 of $575,030
compared to negative cash flows from Operating Activities during Q4 2017 of -$358,538. An
improvement of 162% or $933,568.
• The Company generated positive cash flows from Operating Activities during the year ended
December 31, 2018 of $314,619 compared to negative cash flows from Operating Activities during
the year ended December 3, 2017 of -$3,075,203. An improvement of 1077% or $3,389,822. Fiscal
2018 was the first fiscal year in the Company’s history that it generated positive cash flows from
Operating Activities.
• Revenue for Q4 2018 decreased by 14% compared to Q4 2017. Revenue for Q4 2018 was $3.32MM
compared to revenue for Q4 2017 of $3.84MM. However, this decrease was due to an increase in
higher margin revenue, which is recognized over a longer time period. As a result, while total
revenue realized in the quarter decreased, this was offset by higher margins and lower operating
expenses, resulting in a 143% increase in EBITDA in Q4 2018 compared to Q4 2017. Gross margin
in Q4 2018 was 69% compared to 66% in Q4 2017.
• Revenue for the year ended December 31, 2018 decreased by 6% compared to the year ended
December 31, 2017. Revenue for the year ended December 31, 2018 was $12.15MM compared to
revenue for the year ended December 31, 2017 of $12.88MM. However, while total revenue realized
in the year decreased, this was offset by lower operating expenses, resulting in a 58% increase in
EBITDA in Fiscal 2018 compared to Fiscal 2017.

• Bookings Backlog (programs that have been sold, but whose revenues have not yet been recognized)
stood at $8.0MM at December 31, 2018, a 27% increase compared to December 31, 2017 of
$6.3MM.
• The Company continued to focus on cost improvements from its integration efforts, resulting in the
following Q4 2018 cost savings compared to Q4 2017:
- Salaries and compensation expenses decreased by approximately US $615k or 27%;
- General and administrative expenses decreased by approximately US $55k or 19%;
- Professional fees decreased by approximately US $26k or 33%;
• The following are cost savings recognized in the year ended December 31, 2018 compared to the
year ended December 31, 2017:
- Salaries and compensation expenses decreased by approximately US $2,088k or 23%;
- General and administrative expenses decreased by approximately US $185k or 16%;
- Professional fees decreased by approximately US $56k or 21%;
• The Company completed the acquisition of Ziploop Inc., a leading machine learning and artificial
intelligence based promotions, loyalty and influencer marketing platform. The integration will result
in further cost savings visible from Q1 2019 onwards.
• The Company was ranked for the third consecutive year on Deloitte’s Technology Fast 500™, a
ranking of the 500 fastest growing technology, media, telecommunications, life sciences and energy
tech companies – both public and private – in North America. The Company ranked 312th on
Deloitte’s Technology Fast 500. Technology Fast 500 award winners are selected based on
percentage fiscal year revenue growth from 2014 to 2017. The Company’s revenue grew 262%
percent during this period.
• The Company welcomed Tom J. Burgess to its board of directors. Mr. Burgess is a frequent speaker
at global marketing conferences and has been quoted or featured in Forbes, NY Times, Wall Street
Journal, Boston Globe, CNBC and many industry publications. He founded Linkable Networks, a
payments loyalty company in 2010 and orchestrated a significant asset sale to the global loyalty
company Collinson in September 2017. In 2001 Mr. Burgess founded Third Screen Media, a wireless
advertising company that was purchased by AOL/TW in 2007.
• The Company entered into its first five-year hospitality loyalty services agreement, based on a
variable pricing model with a guaranteed floor.
“We are very pleased with our evolution in 2018. Achieving EBITDA positive results for the entire back
half of 2018 was something we had promised our investors at the beginning of the year and I would like
to congratulate our team in meeting this important milestone. Our strategy on reducing our costs while
we integrated the assets from our various acquisitions as well as improving the quality of our revenue to
include longer term contracts is bearing fruit as is evident in our results. Crossing the $15MM in sales
booking marker is a major milestone for our company and the excellent backlog of $8MM, at the start of
2019, a 27% improvement from our start in 2018, also reflects the potential for the company to continue
to grow profitably at a respectable rate” said Atul Sabharwal, Founder & CEO of Snipp. “We look
forward to 2019 to continue trending in the right direction on all fronts and creating new value for our
shareholders as our company strives for higher goals.”
CONFERENCE CALL DETAILS:
Snipp management will host a conference call and live webcast for analysts and investors on Thursday,
May 2, 2019 at 10:00AM Eastern Time (US) to discuss the Company’s financial results.
To listen to the live conference call, parties in the United States and Canada should dial 800-667-5617,
access code 8500487. International parties should call +1 334-323-0505 using the same access code
8500487. Please dial in approximately 15 minutes prior to the start of the call.

A live and archived webcast of the conference call will be accessible on the “Investors” section of the
Company’s website under “Presentations” at www.snipp.com. To access the live webcast, please log in
15 minutes prior to the start of the call to download and install any necessary audio software.
Visit the Snipp website at http://www.snipp.com/ for Snipp’s full suite of solutions and examples of
Snipp programs.
Non-GAAP Measures
Snipp uses certain performance measures throughout this document that are not recognizable under
Canadian generally accepted accounting principles or IFRS ("GAAP"). These performance measures
include Gross Margin and EBITDA. Management believes that these measures provide supplemental
financial information that is useful in the evaluation of the Company's operations.
Investors should be cautioned, however, that these measures should not be construed as alternatives to
measures determined in accordance with GAAP and IFRS as an indicator of Snipp's performance. The
Company's method of calculating these measures may differ from that of other organizations, and
accordingly, these may not be comparable.
EBITDA
Snipp defines earnings before interest, taxes, depreciation and amortization (“EBITDA”) as revenue
minus operating expenses excluding non-cash operating expenses of stock-based compensation,
depreciation and amortization (interest and taxes are not included in the Company’s operating expenses).
Gross Margin
Snipp defines Gross Margin as revenue less campaign infrastructure. The Company's calculation of Gross
Margin is not a financial measure that is recognized under GAAP. Investors should be cautioned that the
Company's defined Gross Margin should not be construed as an alternative measure to other measures
determined in accordance with GAAP.
Bookings Backlog
Snipp defines Bookings Backlog as future revenue from existing customer contracts to be recognized in
future quarters. Bookings get translated into revenues based on IFRS principles and the Bookings
Backlog reflects how revenues in future quarters are steadily being booked today.

The Following are calculations of EBITDA:

Net loss before interest, foreign exchange and
taxes
Amortization of intangibles
Depreciation of equipment
Stock-based compensation
EBITDA

Three
Months Ended
December 31,
2018
USD

Three
Months Ended
December 31,
2017
USD

Year
Ended
December 31,
2018
USD

Year
Ended
December 31,
2017
USD

(478,302)

(809,233)

(3,038,214)

(4,241,303)

518,976
8,247
45,094

454,428
9,869
126,706

1,952,641
30,635
257,313

1,714,339
45,825
560,093

94,015

(218,230)

(797,625)

(1,921,046)

The Following are calculations of Gross Margin:
Three
Months Ended
December 31,
2018

Three
Months Ended
December 31,
2017

Year
Ended
December 31,
2018

Year
Ended
December 31,
2017

USD

USD

USD

USD

Revenue

3,315,196

3,843,326

12,151,286

12,879,019

Less:
Campaign infrastructure

1,029,736

1,293,039

4,240,261

3,808,721

Gross Margin

2,285,460

2,550,287

7,911,025

9,070,298

About Snipp:

Snipp is a global loyalty and promotions company with a singular focus: to develop disruptive
engagement platforms that generate insights and drive sales. Our solutions include shopper marketing
promotions, loyalty, rewards, rebates and data analytics, all of which are seamlessly integrated to
provide a one-stop marketing technology platform. We also provide the services and expertise to
design, execute and promote client programs. SnippCheck, our receipt processing engine, is the
market leader for receipt-based purchase validation; SnippLoyalty is the only unified loyalty solution
in the market for CPG brands. Snipp has powered hundreds of programs for Fortune 1000 brands and
world-class agencies and partners.
Snipp is headquartered in Toronto, Canada with offices across the United States, Canada, Ireland,
Europe, and India. The company is publicly listed on the Toronto Stock Venture Exchange (TSX-V) in
Canada and is also quoted on the OTC Pink marketplace under the symbol SNIPF. Snipp was selected
to the TSX Venture 50®, an annual ranking of the strongest performing companies on the TSX
Venture Exchange, in 2015 and 2016. Snipp is ranked amongst the top 500 fastest growing companies
in North America on Deloitte’s Technology Fast 500™, for the third year in a row.
FOR FURTHER INFORMATION PLEASE CONTACT:
Snipp Interactive Inc.
Jaisun Garcha
Chief Financial Officer
investors@snipp.com
Cautionary Note Regarding Forward-Looking Statements
This press release contains forward-looking statements that involve risks and uncertainties, which
may cause actual results to differ materially from the statements made. When used in this document,
the words "may", "would", "could", "will", "intend", "plan", "anticipate", "believe", "estimate", "expect"
and similar expressions are intended to identify forward-looking statements. Such statements reflect
our current views with respect to future events and are subject to such risks and uncertainties. Many
factors could cause our actual results to differ materially from the statements made, including those
factors discussed in filings made by us with the Canadian securities regulatory authorities. Should one
or more of these risks and uncertainties, such as changes in demand for and prices for the products of
the company or the materials required to produce those products, labour relations problems, currency
and interest rate fluctuations, increased competition and general economic and market factors, occur
or should assumptions underlying the forward looking statements prove incorrect, actual results may
vary materially from those described herein as intended, planned, anticipated, or expected. We do not
intend and do not assume any obligation to update these forward-looking statements, except as
required by law. The reader is cautioned not to put undue reliance on such forward-looking
statements.

Neither the TSX Venture Exchange nor its Regulation Services Provider (as that term is defined in
the policies of the TSX Venture Exchange) accepts responsibility for the adequacy or accuracy of this
release.
Copyright Snipp Interactive Inc. All rights reserved. All other trademarks and trade names are the
property of their respective owners.

