
Coupons remain one of the most widely used savings tools in the U.S., and digital formats now drive the majority of redemptions. 
These coupon marketing statistics help CPG and retail marketers plan offers that reach the right shopper with the right incentive 
at the right moment.

Sources: Capital One Shopping, Coupon Statistics (updated July 2026) · Inmar Intelligence, Mastering the Mix: Paper vs. Digital Coupon Strategies (May 2026) · Veri ed Market Research, Digital Coupon Product Market
(updated Sept 2026) · NielsenIQ, Key Grocery Trends for 2025 (Jan 2025) · eMarketer, 5 key stats on coupons (Aug 2024), citing BWG Strategy & Turbyne, Coresight Research & NIQ, CivicScience, SPAR Group, SimplyCodes,
Prosper Insights & NRF · Retail Dive, Valpak & PureSpectrum survey (Feb 2025). 

01 The Market

Global Market Size

$5.0B

$15.0B

2025 2033

U.S. Snapshot Shift to Digital

of coupons issued in 2024
were digital, up 113.6% year

over year

of 2025 coupon redemptions
came from load-to-card digital

offers

Brand Sentiment

of U.S. retail media decision-makers
at brands say digital coupons are an

effective sales tactic

of U.S. CPG brand advertisers
expect coupons to be part of retail

media offerings

Digital coupon product market Revenue and distribution

$12.6B
projected digital coupon revenue

in 2026

53.1B
coupons distributed in 2024,

including 17.8B digital

Issuance and redemption

33.5%

53.9%

Coupons in retail media

64%

67%

02 U.S. Consumer Demographics

Coupon Use by Generation

78%

65%

77%

63%
68%

53% 56%
51%

Gen Z Millennials Gen X Boomers

Digital coupons Paper coupons

Impulse Buys

Millennials Gen X

Gen Z Boomers

Age & Income

Younger shoppers Older shoppers

Impulse buy after nding a digital coupon

41% 27%

19% 12%

Buy more than planned with a coupon

31% 24%

03 U.S. Consumer Usage & Preferences

How Many Shoppers Use Coupons

of Americans used a
coupon in the last year

of U.S. shoppers used
coupons in 2023

of consumers use
digital coupons

of grocery shoppers
used more coupons in

2024

access or download
digital coupons in-store

will share an email
address for a digital

coupon

Reach & Momentum Preferred Offers

67% 61%

Percentage off Buy one, get one

Top Online Categories

U.S. consumers

say an offer should be at least 10%
off to be worthwhile

94% 92% 67%

33% 35% 79%

Scale of digital couponing

172.6M
Americans redeemed digital

coupons in 2025

26%
of U.S. adults use more
coupons because of the

economy

Share of consumers who prefer each

93%

04 Brand Switching & Search

Brand Switching

have switched brands
because of a coupon

of online shoppers are
more likely to try a new
business with a coupon

have made an impulse
buy because of a digital

coupon

cite a coupon or offer
as a reason to try or

switch retailers

Online Search

actively search for promo codes,
discounts or coupons when buying

online

Search
engines

Coupon
sites

Retailer
apps

Where Shoppers Find Coupons

48% 44% 43%
34%

Search
engines

Coupon
websites

Mobile apps Social media

How coupons change what people buy

71% 86%

66% 45%

Coupon hunting before checkout

62%

59% 46% 41%

Share of consumers using each source

05 Redemption & Savings

Redemption Rate by Format

12.8%

10.5%

5.92%
5.22%

1.64%

On-pack
instant

Handout Digital Direct mail All coupons
incl. FSI

Digital vs Paper

of 2024 redemptions
were digital

of 2024 redemptions
came from printed

sources

FSI share of all 2025
coupon redemptions

of digital coupon users
redeem with a
smartphone

Savings & ROI
Share of coupon redemptions

53.4% 40.8%

2.3% 93.8%

72% 37%

~50%

Request a Demo

Coupon Marketing
Statistics for 2026

household income band most likely to use 
digital coupons

Where they search

of promotional sales would have happened
without the promotion.

Track incremental lift alongside redemptions.

save at least $10 
a month

save at least $25
a month

www.snipp.com  |  lets.talk@snipp.com

$50K to $100K

Turn these coupon marketing statistics into results. Snipp's digital coupon
management platform helps you target, validate and measure every offer
across any media channel.

3x growth by 2033

who use each coupon format, 2024

U.S. coupons, 2024 Monthly savings per digital coupon user

Data as of October 2026. Sources are listed at the bottom of this page.

54%

32% 31%

21% 21% 20%

Facebook YouTube Instagram TikTok Pinterest Reddit

Social Platforms Used for Coupons

40%

44%

53%

Health & wellness

Electronics

Clothing & accessories
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