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Alcohol Industry Trends 2026
Lifestyle shifts, moderation trends, and regulatory pressure are reshaping alcohol consumption 

and marketing strategies across major markets

The Alcohol Industry Reset

7 Trends Reshaping the Alcohol Industry

Fewer consumers 
drinking overall

Moderation becoming 
mainstream

More deliberate and 
selective drinking

Gen Z’s Sobriety Surge
 ~60% of Gen Z drink rarely or not at all

39% plan to maintain a year-round “dry lifestyle”

41% say they would visit a sober bar

RTDs are the Growth Engine
Ready-to-drink beverages are the fourth pillar 
alongside beer, wine, and spirits and is the only 
category consistently growing in volume. Loved for:
• Convenience

• Affordable entry to premium spirits

• Variety and experimentation

Packaging Becomes Media
Packaging now functions as a compliance tool, 
transparency signal, and a marketing touchpoint. 
Examples include:
• QR codes

• Scannable labels

• Ingredient transparency

Discovery is Moving to AI
People increasingly ask AI tools or recommendation 
engines for what to drink. Brands must:
• Structure product data

• Offer clear descriptors

• Create recommendation-ready listings

The Premiumization Paradox
Consumers still buy premium alcohol but only for 
specific occasions translating to:
• “Selective treating” behavior

• Pressure on mid-tier brands

• Some spirits categories still thriving

Sustainability Goes Regulatory
Sustainability is moving from brand messaging → 
compliance requirement. The impact:
• Packaging mandates

• Reuse regulations

• Supply chain pressure

Tariffs & Regulation Pressure
Alcohol brands face volatile:
• Tariffs

• Regulatory shifts

• Price pressure

What Winning Alcohol Brands Do Differently

Sell the occasion, not 
just the bottle

1

2

3

4

5

6

7 %

Snipp’s technology and marketing solutions help brands in highly regulated categories such as beer, wine, and spirits run market 
compliant promotions and loyalty programs. With built-in fraud protection and omni-channel execution that delivers measurable ROI.

From product to occasion
Focus on experience 
and lifestyle

From liquid to lifestyle From sales to engagement
Build engagement through 
promotions and loyalty

www.snipp.com | lets.talk@snipp.com Request a Demo

The industry is shifting from product to experience. The bottle is no longer the product, the moment it creates is.
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