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This presentation is not, and nothing in it should be construed as, an offer, 
invitation or recommendation in respect of Snipp Interactive Inc.’s securities, or 
an offer, invitation or recommendation to sell, or a solicitation of an offer to buy, 
the facilities or any of the Company’s securities in any jurisdiction. Neither this 
presentation nor anything in it shall form the basis of any contract or 
commitment. This presentation is not intended to be relied upon as advice to 
investors or potential investors and does not take into account the investment 
objectives, financial situation or needs of any investor. All investors should 
consider such factors in consultation with a professional advisor of their 
choosing when deciding if an investment is appropriate. 

The Company has prepared this presentation based on information available to 
it, including information derived from public sources that have not been 
independently verified. No representation or warranty, express or implied, is 
provided in relation to the fairness, accuracy, correctness, completeness or 
reliability of the information, opinions or conclusions expressed herein. These 
projections should not be considered a representation of the Company’s 
potential cash generation performance in any way. 

Some of the financial information included in this presentation is preliminary, 
forward-looking, unaudited and subject to revision.

All forward–looking statements attributable to the Company or persons acting on its 
behalf apply only as of the date of this document, and are expressly qualified in their 
entirety by the cautionary statements included elsewhere in this document. All 
forward-looking statements involve risks and uncertainties, which may cause actual 
results to differ materially from the statements made. Such statements reflect our 
current views with respect to future events and are subject to such risks and 
uncertainties. Many factors could cause our actual results to differ materially from 
the statements made, including those factors discussed in filings made by us with the 
Canadian securities regulatory authorities. Should one or more of these risks and 
uncertainties, such as changes in demand for and prices for the products of the 
company or the materials required to produce those products, labor relations 
problems, currency and interest rate fluctuations, increased competition and general 
economic and market factors, occur or should assumptions underlying the forward-
looking statements prove incorrect, actual results may vary materially from those 
described herein as intended, planned, anticipated, or expected.

The financial projections are preliminary and subject to change; the Company 
undertakes no obligation to update or revise these forward–looking statements to 
reflect events or circumstances that arise after the date made or to reflect the 
occurrence of unanticipated events, except as required by law. Inevitably, some 
assumptions will not materialize, and unanticipated events and circumstances may 
affect the ultimate financial results. Projections are inherently subject to substantial 
and numerous uncertainties and to a wide variety of significant business, economic 
and competitive risks, and the assumptions underlying the projections may be 
inaccurate in any material respect. Therefore, the actual results achieved may vary 
significantly from the forecasts, and the variations may be material. The reader is 
cautioned not to put undue reliance on such forward-looking statements.

DISCLAIMER



Where the Worlds Leading Companies Come for Data 

About Their Own Customers



KEY INVESTMENT THEMES

1. WORLDS BIGGEST COMPANIES AS CLIENTS 
• 90+ clients such as Nestle, Kellogg, P&G, Starbucks,, Pepsi, L’Oreal and more…

2. TECHNOLOGY MOAT 
• Market Leading Machine Learning & AI Engine that enables manufactures to capture purchase 

data from any image such as receipts, invoices, brand logo etc.

3. DERISKED BUSINESS MODEL
• Multiple recurring revenue streams driven by modular tech stack with global cross-industry 

applicability

4. FINANCIAL STRENGTH
• 69% Revenue Growth YTD 2021 Vs 2020
• 487% EBITDA Growth YTD 2021 vs 2020
• Debt free balance sheet

5. INDUSTRY DYNAMICS 
• Highly active M&A Space with multiple transactions taking place in the recent past
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2019 2020 2021

$8,643,755 $8,692,274 

14,250,000

$(1,229,756)

$346,153 

Revenue & EBITDA
2019 to Q3 2021

Revenue EBITDA

EXPERIENCING RAPID TOP + BOTTOM LINE GROWTH

• Rapid Revenue growth – 69% with 
EBITDA Growth of 487% YoY (9 months)

• Consistent annualized 55%+ margin 
business

• No Debt on Balance Sheet

• Bookings Backlog of $9MM+

• Less than 10% penetrated into Existing 
Clients
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YTD Q3’21
Rev USD$11MM

EBITDA USD$1.1MM

MARKET COMPS CURRENTLY TRADE AT REVENUE MULTIPLES OF 7-10X WHICH ARE 
SIGNIFICANTLY HIGHER THAN SNIPP’S CURRENT MARKET VALUATION

YTD



FORTUNE 500 CLIENTELE 

CPG 

ALCOHOL

PHARMA

HOME & 
OUTDOOR

LIFESTYLE

EUROPE

OTHERS

SNIPP WORKS WITH 9 OF THE TOP 10 GLOBAL CONSUMER GOODS COMPANIES TODAY 
AND THE TWO LARGEST SHOPPING MALLS IN NORTH AMERICA!

6



DIVERSIFIED REVENUE MIX

19% 14%

SAAS Style Recurring 
Revenues

34% 27%47% 59%

% of 2020 Rev % of 9mo 2021 Rev

Promotions / Rewards

• High no of repeat clients
• Increasing campaign sizes

Loyalty & Rebate Solutions

• Long-term recurring revenue
• Large scale, evergreen Fortune 500 

clientele

Licensing 
(Previously called API Sales)

• Modular technology stack enabling 
multiple licensing revenue 
opportunities

% of 
2017
Rev

REVENUE MODEL TODAY
DIVERSIFIED HIGH MARGIN REVENUE ACROSS SEGMENTS

% of 
2016
Rev

80%

Promotions / Rewards

• High no of repeat clients
• Campaign sizes have nearly 

doubled year-over-year

Loyalty & Rebate 
Solutions

• Long-term recurring revenue
• We run 3 of the largest 

consumer loyalty programs –
Kellogg, Starbucks and Huggies

% of 
2015
Rev

Licensing 
(Previously called API Sales)

• We license our technology 
and partner with leading 
couponing & promotions 
platforms 

14% 6%69% 20% 11%
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53% 38% 9%
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GLOBAL EXECUTION CAPABILITIES 

AWARDS

Deloitte Fastest Growth Companies in 
North America

Canadian Innovation Companies (CIX) 
Hottest Innovative Company 

2015 2016 2017 2018

TSX Venture 50 Company
Toronto Stock Exchange

2015 8

70+ employees

5 countries

2012 – IPO on TSX(V)

Public on: 

TSX(V) – SPN, OTC - SNIPF

90+ different clients

4000 + programs

50+ live programs



**Sources: Raymond James, Snipp, AIMIA, Incentive Marketing Organization, eMarketer, Groupon PR

TARGETED MARKETS TODAY OF $160B

$50B $563B $160B 

*Global Spend as reported by Statista

Who Is My Customer?
Where Can I Find Them?

How Do I Target Them? Did They Buy My Product?
How Do I Keep Them Coming Back?

Market Research Advertising Technology Marketing Technology

Market size*

Industry

Problem Solved

Loyalty, $50 

Incentives
$80 

Coupons $30 

Media
$190 

Consumer Data 
& Technology 
Infrastructure

Technology Drives 
$350B** US Marketing Spend 

Across All Verticals

Snipp Target Market Today…  
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2
Modular 

deployments to 
solve tactical & 

strategic problems 

3 
Comprehensive 

data insights

1
Tactical 

shopper marketing 
programs

DATA CENTRIC TARGETED SOLUTIONS
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Retention & Loyalty

Sales Uplift

Purchase Frequency

Engagement

Brand Advocacy

ROI Measurement

Insights Acquisition

Cross Product Lift

Create Awareness

Drive Product Trial

Increase Basket Size

Drive Participation

TRY

WHY DO CLIENTS COME TO US?
1. TACTICAL SHOPPER MARKETING NEEDS

11
CLIENTS ACROSS INDUSTRIES RUN MARKETING PROGRAMS TO ADDRESS THEIR NEEDS



ANY PROGRAM, ANY WHERE, ANY TIME…!

Continuity Programs

Coupon Program

Data Acquisition

Retail Loyalty

Gift With Purchase

Instant Win Games

Pin On Pack

Punch-card Programs

Social Programs

Brand Loyalty

Rebates

Reward Programs

Image Verification

Sweepstakes

Text To Win

There is NO comparable enterprise class platform like SnippCARE today 
that can match our functionality
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TRUSTED BY GLOBAL 

Loyalty Promotion Receipt 
Validation

Receipt 
Validation

Rebates Promotion Rewards 
Store

Gift With 
Purchase

SOME OF OUR PROGRAMS
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B2B
Loyalty

Gamification
& Instant Win

Rebates Receipt
Processing

Sweepstakes Continuity
Program

Rewards Loyalty

AND BY MID-SIZE BRANDS

SOME OF OUR PROGRAMS
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Our platform connects brands directly to the consumer with effective incentives

WHY DO CLIENTS COME TO US? 
2. MODULAR DEPLOYMENTS TO CAPTURE DATA

ü Machine Learning ü Artificial Intelligence ü Advanced Data Analytics ü Zero/First Party Dataü Personalization 
15



Snipp provides brands with a complete technology suite to manage their promotions and 
implement cross channel loyalty programs. 

TECHNOLOGY ENGINES

Purchase Validation

Rebate Programs

Rewards PlatformLoyalty Engine

Insights and Analytics

SNIPP’s DEFENSIVE MOAT
MODULAR AI DRIVEN ENTERPRISE CLASS TECHNOLOGY STACK
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VALIDATE

Validates any Purchase or Non-Purchase transaction

MULTI-CHANNEL VALIDATION LEADS TO UNQIUE DATA

App free 
solution

99.9% 
Accurate

Works across 
all retailers

Sophisticated 
fraud detection

KEY FEATURES

Rules engine supports 
any qualification logic

ePOS
Integration

Receipt/
Invoice

Pin On pack Packaging Selfie Image Survey Review Social Custom

NON-PURCHASEPURCHASE
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INCENTIVIZE

INCENTIVIZATION -

3,500+ unique rewards 
across 250+ countries

Our database supports 
rewards in 46 different 

currencies
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WHY DO CLIENTS COME TO US? 
3. COMPLETE PURCHASE DATA INSIGHTS
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Which retailers 
drove most value?

Which geographies responded 
best?

Calculate 
overall ROI

Which channels 
drive purchase?

What is % basket and basket 
value?

What are brand 
affinities?



SNIPP FOCUS: 2021-2025
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Drive sales of Brand Loyalty and Multi-Channel loyalty – a new industry with whitespace growth 
opportunity driven by our leading Receipt verification and categorization platform1
Accelerate the shift to Long Term Recurring Revenue streams driven by migrating clients to annual 
licenses of our various engines2
Develop branding around the SnippCARE hub – A true enterprise Customer Acquisition, Retention & 
Engagement platform that enables the generation of 1st party data in the new world of privacy3

Make focused acquisitions in the industry to rapidly capture market share and enter new industries 4
Expand share of wallet with existing clients driven by international expansion and data sales to the 
media and research groups within these organizations5
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Who Is My Customer?

Where Can I Find Them?

How Do I Target Them?

Did They Buy My Product?

How Do I Keep Them Coming Back?

Market 
Research

Advertising 
Technology

Marketing 
Technology

$50B

$563B

$160B

FUTURE DATA FUELED ENTRY INTO $500B+ MARKETS

Snipp Purchase 
Data

Snipp Promotion 
Tactics

Better Media 
targeting

User Modeling/ 
Segmentation

SNIPP RUNS ON AVERAGE 400+ PROGRAMS A YEAR AGAINST WHICH CLIENTS SPEND BETWEEN 
$150,000 TO $500,000 ON MEDIA WHICH SNIPP DOES NOT CAPTURE. SIGNIFICANT OPPORTUNITY TO 

ADD MEDIA SERVICES TO THE SOLUTION

Better data drives 
expenditure on more Snipp

programs…



investors@snipp.com

Thank You


