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INVESTOR OVERVIEW

SNIPP INTERACTIVE INC. (www.snipp.com)
TSX-V: SPN, OTC: SNIPF



http://www.snipp.com/

DISCLAIMER

This presentation is not, and nothing in it should be construed as, an offer,

All forward-looking statements attributable to the Company or persons acting on its
invitation or recommendation in respect of Snipp Interactive Inc.’s securities, or

behalf apply only as of the date of this document, and are expressly qualified in their

SNIPPF

an offer, invitation or recommendation to sell, or a solicitation of an offer to buy,
the facilities or any of the Company’s securities in any jurisdiction. Neither this
presentation nor anything in it shall form the basis of any contract or
commitment. This presentation is not intended to be relied upon as advice to
investors or potential investors and does not take into account the investment
objectives, financial situation or needs of any investor. All investors should
consider such factors in consultation with a professional advisor of their
choosing when deciding if an investment is appropriate.

The Company has prepared this presentation based on information available to
it, including information derived from public sources that have not been
independently verified. No representation or warranty, express or implied, is
provided in relation to the fairness, accuracy, correctness, completeness or
reliability of the information, opinions or conclusions expressed herein. These
projections should not be considered a representation of the Company’s
potential cash generation performance in any way.

Some of the financial information included in this presentation is preliminary,
forward-looking, unaudited and subject to revision.

entirety by the cautionary statements included elsewhere in this document. All
forward-looking statements involve risks and uncertainties, which may cause actual
results to differ materially from the statements made. Such statements reflect our
current views with respect to future events and are subject to such risks and
uncertainties. Many factors could cause our actual results to differ materially from
the statements made, including those factors discussed in filings made by us with the
Canadian securities regulatory authorities. Should one or more of these risks and
uncertainties, such as changes in demand for and prices for the products of the
company or the materials required to produce those products, labor relations
problems, currency and interest rate fluctuations, increased competition and general
economic and market factors, occur or should assumptions underlying the forward-
looking statements prove incorrect, actual results may vary materially from those
described herein as intended, planned, anticipated, or expected.

The financial projections are preliminary and subject to change; the Company
undertakes no obligation to update or revise these forward-looking statements to
reflect events or circumstances that arise after the date made or to reflect the
occurrence of unanticipated events, except as required by law. Inevitably, some
assumptions will not materialize, and unanticipated events and circumstances may
affect the ultimate financial results. Projections are inherently subject to substantial
and numerous uncertainties and to a wide variety of significant business, economic
and competitive risks, and the assumptions underlying the projections may be
inaccurate in any material respect. Therefore, the actual results achieved may vary
significantly from the forecasts, and the variations may be material. The reader is
cautioned not to put undue reliance on such forward-looking statements.



SNIPPPC ARE

CUSTOMER ACQUISITION, RETENTION & ENGAGEMENT

Where the Worlds Leading Companies Come for Data

About Their Own Customers
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KEY INVESTMENT THEMES

1.

2,

3.

4,

5.

WORLDS BIGGEST COMPANIES AS CLIENTS

90+ clients such as Nestle, Kellogg, P&G, Starbucks,, Pepsi, L'Oreal and more...

TECHNOLOGY MOAT

Market Leading Machine Learning & Al Engine that enables manufactures to capture purchase
data from any image such as receipts, invoices, brand logo etc.

DERISKED BUSINESS MODEL

Multiple recurring revenue streams driven by modular tech stack with global cross-industry
applicability

FINANCIAL STRENGTH

69% Revenue Growth YTD 2021 Vs 2020
487% EBITDA Growth YTD 2021 vs 2020

Debt free balance sheet

INDUSTRY DYNAMICS

Highly active M&A Space with multiple fransactions taking place in the recent past
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EXPERIENCING RAPID TOP + BOTTOM LINE GROWTH

$8,643,755

2019

$(1,229,756)

Revenue & EBITDA
2019 to Q3 2021

$8,692,274

l346,153
7

2020

B Revenue

EBITDA

2021

YTD Q3’21
Rev USDS11MM

2N

EBITDA USD$1.1MM/

Rapid Revenue growth - 69% with
EBITDA Growth of 487% YoY (2 months)

Consistent annualized 55%+ margin
business

No Debt on Balance Sheet

Bookings Backlog of $9MM+

Less than 10% penetrated into Existing
Clients

MARKET COMPS CURRENTLY TRADE AT REVENUE MULTIPLES OF 7-10x WHICH ARE

SIGNIFICANTLY HIGHER THAN SNIPP’S CURRENT MARKET VALUATION
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SNIPP WORKS WITH 9 OF THE TOP 10 GLOBAL CONSUMER GOODS COMPANIES TODAY

AND THE TWO LARGEST SHOPPING MALLS IN NORTH AMERICA!




DIVERSIFIED REVENUE MIX

SAAS Style Recurring
Revenues

Promotions / Rewards Loyalty & Rebate Solutions Licensing
(Previously called API Sales)
 High no of repeat clients  Long-term recurring revenue  Modular technology stack enabling
* |ncreasing campaign sizes « Large scale, evergreen Fortune 500 multiple licensing revenue
clientele opportunities

BEVERAGES.

®
@ _ 7itlliygs
: | F REWARDS
. MORE STARS, MORE
PLACES
LR X & NOW COLLECT STARS ON TO THE NEW &
. ¢ wont s woncis | SHARECL WELCO IME ivprovep #* e

can earn @ $10 Publix Gift Card for

- - 2 ¥ every $50 you spend on participating
:: .Z.f’“h..“:.,’:,'d ym:,:::‘d: ::: Rodresk items just by submitting your Publix
theoughout the yeor. The more you buy, the more receipts here!
rewards you eom!

:! Once you create your account, you'll » m
Purchase $50 of eligible products and receive a Gift Card by mail.
REDEEM YOUR ELIGIBLE PURCHASES REDEEM

% of 2020 Rev ‘ % of 9mo 2021 Rev

SNIiPPF KEY



GLOBAL EXECUTION CAPABILITIES

- Operating Entities

Implementations

Canadian Innovation Companies (CIX) TSX Venture 50 Company
Hottest Innovative Company Toronto Stock Exchange

TSX
Venture

AWARDS i

SNIPPf? 2015 2015

/0+ employees

5 countries
2012 - IPO on TSX(V)

Public on:

TSX(V) - SPN, OTC - SNIPF

90+ different clients
4000 + programs

50+ live programs

Deloitte Fastest Growth Companies in
North America

Technology Fast 500 Technology Fast 500 Technology

2016 NORTH AMERICA ;Z::it'\t‘SRTH AMERICA 2018 NORTH AMERICA
Deloitte
2016 2017 2018



SNIPPS

TARGETED MARKETS TODAY OF $160B

Market Research Advertising Technology
Industry
Market size* $50B $563 B
? ?
Problem Solved Who Is My Customer: How Do | Target Them:
Where Can | Find Them?
Technology Drives Cgr}su?erlData
$350B** US Marketing Spend » | rfractroetiry
Across All Verticals

*Global Spend as reported by Statista

**Sources: Raymond James, Snipp, AIMIA, Incentive Marketing Organization, eMarketer, Groupon PR

Snipp Target Market Today...

Marketing Technology

$160B

Did They Buy My Product?
How Do | Keep Them Coming Back?
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DATA CENTRIC TARGETED SOLUTIONS

. 2
. Modular
Tactical
, deployments to
E shopper marketlng SOR/ezactical &
programs strategic problems

SNIPF’VC ARE

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

Comprehensive
data insights

3
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WHY DO CLIENTS COME TO US?
1. TACTICAL SHOPPER MARKETING NEEDS

=2 Retention & Loyalty Insights Acquisition
Kl Sales Uplift @ Cross Product Lift
®g) Purchase Frequency «>» Create Awareness
. 4 : :
@ Engagement 2 Drive Product Trial
. 5
+- Brand Advocacy ¥ Increase Basket Size

@ ROl Measurement Drive Participation

CLIENTS ACROSS INDUSTRIES RUN MARKETING PROGRAMS TO ADDRESS THEIR NEEDS

SNIPPY
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SNIPPPC ARE

CUSTOMER ACQUISITION, RETENTION & ENGAGEMENT

ANY PROGRAM, ANY WHERE, ANY TIME...!

®
®

OO0

Continuity Programs (e) Instant Win Games

O,

Coupon Program Pin On Pack

‘)
\J
‘)
\J

Data Acquisition Punch-card Programs

OO0
OO

Retail Loyalty Social Programs

O,
®

Gift With Purchase Brand Loyalty

Rebates
Reward Programs
Image Verification

Sweepstakes

Text To Win

There is NO comparable enterprise class platform like SnippCARE today

that can match our functionality

12
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SOME OF OUR PROGRAMS

& starbucks-stars.com

STARBUCKS
& REWARDS

HOW IT WORKS

STEP 1: SHOP

With Stocking Spree Rewards you
can earn a $10 Publix Gift Card for
every $50 you spend on parficipating
items just by submitting your Publix
receipts here!

Keep your receipt for qualifying
Starbucks products where you

buy groceries. Once you create your account, you'll

be able to track your dollars spent
and your rewards earned throughout
the year. The more you buy, the more
rewards you earn!

P\

STEP 2: SIGN IN

Sign in to your Starbucks

Rewards account and activate

Loyalty Promotion

IT'S FAST AND FREE TO JOIN

Easy Ways to Collect Points

ADELTA ~a

» A @
Sweepiaies Gt Condt Coup o .
Get Offer-Filled Emails

o G =
BONUSTRIRSA. -2
orrers I e %‘:ﬁ

Log In or Sign Up with Social
It's easier than ever to access your
Kellogg’s Famlly Rewards™ account

<

Receipt
Validation

Bl Facebook

Iy
HuGGIES
FITS LIKE AHUGG™,

FROM THE VERY
BEGINNING.

BUYLITTLE SNUG

Receipt

Validation

BEPURINA

PRO PLAN

BIG REASON TO SWITCH

Get A $10 Digital Prepaid Card

with your peechase of Purina* Pro Plan
dry dog o¢ cat formulas.

GUARANTEED LIVE

PRO[BIOTICS]

& yourrecipeforhappiness.com &

YOUR RECIPE FOR =
wmﬁss MENU
'ﬂ..m{

Creale Mevmories

We're helping you through the holiday hustle
and bustle with delicious recipes, the merriest of
tips, and money saving rewards, so you can make

the most of this jolly season with family and
friends

y @

Promotion

& clarisonic.com

INTRODUCING

Clarisonic Rewards

Earn rewards and benefits when you purchase Clarisonic
products, either on Clarisonic.com or Authorized
Retailers.

Rewards
Store

TRUSTED BY GLOBAL FORTUNE 500 COMPANIES

Ready to Submit?

Gift With
Purchase

13
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SOME OF OUR PROGRAMS

SlGgAuER

NEVER SETTLE

Welcome to the SIG
Rewards Program!

How it Works

@ Step 1: Register

Create your profile.

E Step 2: Earn
oo

Sell SIG SAUER qualifying

Gamification
& Instant Win

SPARKLING

@ siptosavings.com
@ ICE

GOODBYE SUGAR.
HELLO SAVINGS.

EARN A S5

WHEN YOU BUY ANY 12 170Z SPARKLING ICE*
OR ONE (1) 12 PACK ANY FLAVOR AT PUBLIX,

Sparkling Ice® Publix New
Year Rebate 1003867

Rebate Keyword: SAVINGS

SUBMIT REBATE!

Thank you for purchasing 12 Sparkling Ice! Now

Rebates

& yslbeautyus.com

= Q JorsSaNtfAURENT Q P

NEW MAKEUP FRAGRANCE SKINCARH

YSL BEAUTY

REWARDS CLUB

®

Rewards and privileges are
yours if you join us today.

Receipt
Processing

(ke
FLAVOR '
o

FIT IN GOOD™
WITH FLAVORS
YOU'LL LOVE

4 FLAVORS & YOU CcoOuLD

READY TO SUBMIT?

Sweepstakes

gracohellobaby.com ()

s\‘

A big welcome gift
for your little one.

Receive a $100 baby gift bundle when you
purchase or receive more than $300 of Graco baby
gear from your baby registry (or registries)!

GETAS100B0NUS (&Y
BABY GIFT BUNDLE!

Ready To Submit?

Click "get started’ below to submit a photo of your
completed baby registry for the Graco Helle Baby
Offer and receive your reward!

e = 2+

Continuity
Program

AND BY MID-SIZE BRANDS

Welcome to the f'real
perks Rewards
Program!

How it Works

——— 4

1= JSL{?D  E

" Create
Create your profile.

IStep 2: Buy

o0

Purchase any f'real

Al O cablia

Rewards

MALL OF AMERICA

Program Status Done

MALL OF AMERICA

2018 $250 Holiday Promotion ends Jan
1. 2( )

se Rewards &

: Next Reward
fi

0
250

ACTIVITY REWARDS 0

Program Terms

m Upload receipts by 1/01/19
Receipts must display store name, city or phone
number, date and amount

B Receipts must be cated between 11/05/18 and

12/24/18.

Receive 1 reward for every $250 spent, up to a
maximum of 6 rewards per customer

Your reward can be redeemed directly from
your phone until the date on your certificate,

o) §

14
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WHY DO CLIENTS COME TO US?

2. MODULAR DEPLOYMENTS TO CAPTURE DATA

v Machine Learning

SNIPPFC ARE

MODULAR CUSTOMER ACQUISTION RETENTION & ENGAGEMENT PLATFORM

LEADING TRANSACTION PROCESSING PLATFORM

5. AWARENESS

Leading Media Channel Partners

4. MEASUREMENT 1. ACTIVATE

Jata Insights ext. Email,

& Analvhics Web. AP|

MANAGEMENT
Design, Development
and Management 2 VALIDATION

Yurchase & Non-Purchase

3. INCENTIVIZING

Yromotions., Lovalty

& Rewards platform Validation

UNIFIED DATA SETS, ENABLING INTELLIGENT DECISION MAKING

Our platform connects brands directly to the consumer with effective incentives

v Artificial Intelligence v' Personalization v' Advanced Data Analytics v’ Zero/First Party Data

15



@% SNIPP’s DEFENSIVE MOAT

MODULAR Al DRIVEN ENTERPRISE CLASS TECHNOLOGY STACK

Snipp provides brands with a complete technology suite to manage their promotions and
implement cross channel loyalty programs.

1 9 % . ]
sNipPcheck f S SNiPPLoydlly ¥ SNIPP
Purchase Validation Loyalty Engine Rewards Platform
(§y SNIPPREBATES SsNiPPwin?
Rebate Programs Contests & Promotions

M SNIPPRSGHTs
Insights and Analytics

SNIiPPYF TECHNOLOGY ENGINES




MULTI-CHANNEL VALIDATION LEADS TO UNQIUE DATA
SNiPPcheck 7 Validates any Purchase or Non-Purchase transaction

PURCHASE NON-PURCHASE

ePOS Receipt/ Pin On pack Packaging Selfie Survey Review
Integration Invoice
KEY FEATURES
App free 99.9% Works across ﬁ Sophisticated % Rules engine supports
solution Accurate o all retailers fraud detection any qualification logic

17



INCENTIVIZATION - SNiPP_ ;.

DIGITAL REWARDS

I:I Movies, Music & TV . .
e Digital Content Catalog of 4MM+ available for download or streaming.

Gift Cards
Digital and Physical gift cards to over 1000 merchants (Retailer & Named

Brands) globally, in various denominations and currencies.

Magazines
eMagazine Subscription: 3 or 6 month unlimited access digital subscription

to over 1500 magazine titles, current and back-issues.
Physical Magazine Subscription: Hundreds of best selling magazines.

CASH BACK

PayPal
PayPal  Transfer money to qualifiers' accounts

snipPray  SnippPay
Cash to card, bank to bank local transfer, pre-paid debit rewards cards,
coupons, Western Union walk-in pay, rebate check, reloadable prepaid
cards and BACS transfer.

= Pre-paid Reward Cards
p— Customized and personalized virtual and physical pre-paid rewards cards

(Visa®, MasterCard®, Discover®).

EXPERIENTIAL REWARDS

"@ Travel
: Holidays, Cruises, Air Tickets, Hotels,

W Events
Ade Concert & Sporting Events
h Local
Ride sharing, Spa packages, Dining
'™ Education

Fulfillment Services

MOVIE TICKETS

SNIiPPIIR SnippTix
US nationwide theaters, print at home certificates.

CAUSE BASED GIVING

P
|

.@" Allows for consumer directed charitable giving.

GIFT-CARDS & COUPONS

@ Gift Cards (Retailers & Named Brands)

<0 ;
Mail-to-Home coupons

%’1 Secure print-at-home coupons

PHYSICAL REWARDS
Sh Merchandise

Name brand physical goods in all price points and product categories

fulfilled directly to consumers.

* Custom Photo Products
Products decorated with customers’ uploaded images.

g Promotional Products

Promotional items or apparel with corporate or promotional logos and

graphics.

K); Electronic Goods
Procurement & fulfillment of almost any electronic good. Including

commercial licensing to help promote a campaign.

We can handle S&H and professional fulfililment of client's existing physical products and items.

18
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WHY DO CLIENTS COME TO US? pjippric

3. COMPLETE PURCHASE DATA INSIGHTS

Which channels
drive purchase?
ot &
fQ

Which retailers Which geographies responded
drove most value? best?

What is % basket and basket

value?

INSIGHTS

What are brand
affinities?

Calculate
overall ROI

i

19



SNIPP FOCUS: 2021-2025

Drive sales of Brand Loyalty and Multi-Channel loyalty - a new industry with whitespace growth
opportunity driven by our leading Receipt verification and categorization platform

Accelerate the shift to Long Term Recurring Revenue streams driven by migrating clients to annual
licenses of our various engines

Develop branding around the SnippCARE hub - A true enterprise Customer Acquisition, Retention &
Engagement platform that enables the generation of 15t party data in the new world of privacy

Make focused acquisitions in the industry to rapidly capture market share and enter new industries

Expand share of wallet with existing clients driven by international expansion and data sales to the
media and research groups within these organizations

SNIPPF
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FUTURE DATA FUELED ENTRY INTO $500B+ MARKETS

arket Better data drives
o expenditure on more Snipp

programs...

\
‘ Who |Is My Customer?
\

$50B
Better Media
‘ Where Can | Find Them? targeting
| User ;/I?;eling/
‘ How Do | Target Them? c o Technology Segmentation
$563B -

|

‘ Did They Buy My Product?
/

‘ How Do | Keep Them Coming Back?
/

Snipp Purchase
Data

arketing . - .
. o © Technolog Snipp Promotion

$160B

SNIPP RUNS ON AVERAGE 400+ PROGRAMS A YEAR AGAINST WHICH CLIENTS SPEND BETWEEN
$150,000 TO $500,000 ON MEDIA WHICH SNIPP DOES NOT CAPTURE. SIGNIFICANT OPPORTUNITY TO
ADD MEDIA SERVICES TO THE SOLUTION

21



Thank You

Investors@snipp.com

SNIPPY




