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Predictive Analytics Consumer Insights & Voice of Customer Path to Purchase Analytics
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Digital Shelf

Social Commerce, Influencer 
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Customer Engagement Platforms Customer Loyalty Personalization Engines Conversational Commerce

Trend & Product Intelligence

Unifies customer data across channels to enable 
segmentation, personalization, and marketing 

activation.

Secure environments where brands and retailers can 
analyze shared shopper data and optimize media, 

promotions, and shopper strategies.

Uses AI models to forecast demand, marketing 
performance, and shopper behavior.

Analyzes shopper sentiment, buying behavior, 
and preferences.

Tracks shopper journeys across channels to identify 
key touchpoints influencing purchase decisions.

Uses AI to test and refine ad creative to improve 
engagement and campaign performance.

AI tools that generate marketing content, campaign 
concepts, and creative assets.

Optimizes targeting, bidding, and budget allocation 
across advertising channels.

Creates personalized video experiences tailored to 
specific audiences or individuals.

Owned platforms that use first-party data to enable brands 
to deliver targeted and personalized offers.

Platforms using AI tools that manage and optimize retail 
media campaign performance across RMNs.

Digital infrastructure for handling product catalogs, 
shopping carts, payments, inventory, and customer data. 

Optimizes product visibility, search rankings, and 
product content across retailer ecommerce platforms.

Enables consumers to purchase products directly 
within social and digital content experiences.

Delivers personalized communications and marketing 
campaigns across digital channels.

Manages rewards, incentives, and loyalty programs 
to drive retention and repeat purchases.

Uses AI and shopper data to deliver tailored experiences, 
offers, and product recommendations.

AI-powered chat and messaging tools that guide 
shoppers and support purchasing decisions.
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Ensures in-store compliance, shelf visibility, and promo-
tion execution across retail locations.

Predicts future product demand to improve inventory 
and supply planning.

Uses AI to improve logistics, inventory management, and 
distribution efficiency.

Analyzes consumer data and market signals to identify 
emerging trends and product opportunities.

Retail Data Collaboration
Platforms that enable brands and retailers to combine 

data insights to optimize media, promotions, 
and shopper engagement.

Shopper Promotions & Sweeps
Platforms that power purchase-based promotions, 
sweeps, rebates, contests, and incentives that drive 

engagement and verified sales.

AI SHOPPER MARKETING TECHNOLOGY LANDSCAPE 2026 

Coupon & Cash-back
Platforms that deliver digital coupons and cash-back 

incentives to help brands drive trial and sales.

Shopper Incentives & Rewards
Platforms that power the reward and fulfillment of 

digital and physical rewards and incentives.

Fraud Detection & Mitigation
Uses AI to identify and prevent fraudulent activity across 

promotions, rebates, and loyalty programs.

PR
IC

IN
G

 &
 

RE
V

EN
UE

O
PT

IM
IZ

AT
IO

N Price Optimization Dynamic Pricing
Uses AI to recommend optimal pricing strategies based 

on demand and market conditions.
Automatically adjusts prices in real time based on 

demand, competition, and inventory.

Snipp is how brands drive actions, prove performance, and unlock insights across consumer and channel marketing strategies. Using AI-powered 
technology and advanced fraud protection, we design, execute, and validate compliant promotions, rebates, sweepstakes, rewards, and loyalty 
programs at scale, transforming engagement into proven outcomes and owned first-party intelligence that powers meaningful, measurable growth. 
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This landscape highlights representative companies and is not exhaustive.

Our overview of the shopper marketing technology landscape highlights how artificial intelligence is reshaping the ecosystem. Brands are increasingly using AI to understand shopper 
behavior, optimize marketing investments, personalize engagement, and connect marketing exposure directly to verified sales. From predictive analytics and generative creative tools to 

retail media platforms, digital shelf optimization, and purchase-based promotions, AI now supports shopper marketing across the entire path to purchase.

How artificial intelligence, retail media, and purchase-based incentives are reshaping shopper marketing.

Retail Media Networks Financial Media Networks
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Measures the impact of media, promotions, and shopper 
engagement on sales and marketing ROI.

Product Sampling
Platforms that distribute product samples to targeted 

audiences to drive product discovery, trial, and purchase.

Trade Promotion Management
Platforms that help brands plan, manage, and analyze 

retailer trade promotions and promotional spend.

Revenue Growth Management
Platforms that help brands plan pricing, promotions, 

and trade spend to optimize revenue growth.
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